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Introduction to Email Marketing 

The most important part of an email is the subject 
line. It needs to pull people in and get them to open it 
up. The subject is the first hurdle to pass when email 
marketing. Use short snappy subjects which tease 
the audience as much as possible. When writing the 
email content, you should write like a friend and 
make it personal to build a rapport with your client 
list. Please don’t write it with text, making it evident 
that it’s a mass email. Make the reader feel important. 
Keep it concise, engaging, and grammatically correct 
and make sure you use professional images. You can 
also try to tie it in with current trends and seasonal 
events. Include branding such as logos to ensure an-
ybody receiving the email understands who you are. 

Focus on the Subject 

The most important part of an email is the subject 
line. It needs to pull people in and get them to open it 
up. The subject is the first hurdle to pass when email 
marketing. Use short snappy subjects which tease 
the audience as much as possible. When writing the 
email content, you should write like a friend and 
make it personal to build a rapport with your client 
list. Don’t write it with text, making it evident that it’s a 
mass email. Make the reader feel important. Keep it 
concise, engaging, and grammatically correct and 
make sure you use professional images. You can also 
try to tie it in with current trends and seasonal events. 
Include branding such as logos to ensure anybody 
receiving the email understands who you are. If you 
include a video, host it elsewhere. Videos are large 
and have a long loading time. Using services such as 
Vimeo and YouTube can save load times. 

Timing is key 

Timing is also key to email marketing. Try to send the 
email at a convenient time for whatever demograph-
ic you are targeting. Ideally, when they would be free 
in day-to-day life. You can schedule emails for the 
future and go out on autopilot. We suggest building a 
plan and creating monthly email campaigns. This in-
cludes seasonal promotions or product launches. 
Write out the content in advance to save yourself 
time, and rushing send emails out on time.  
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Target the Right Audience 

When building an email campaign, we advise only 
targeting active email accounts. Mass email ser-
vices will collect data on who’s active within their 
email list, i.e. who’s opening your emails. You should 
only send emails to these people and not those 
who are inactive. The more people that don’t open 
the email, the higher the chance your future emails 
will get filtered into the spam folder. So keep this in 
mind when email marketing. Also, keep in mind the 
target audience. You want to make sure you’re 
email list only includes those who are customers or 
are interested in buying.  

Professionalism is a Priority 

A key component to building an email campaign, 
whether it's for dropshipping, affiliate marketing, or 
any other service, is establishing a professional 
email address. If a service uses an Outlook or Gmail 
email address, people are less inclined to trust the 
email and open it up. With so many scams out there 
using these email services, you'll risk being com-
pared to these scams if you don't have a profes-
sional email address. There are plenty of services 
that offer mass emailing and professional branded 
email solutions. We highly recommend taking ad-
vantage of this. It helps build brand recognition and 
will increase the chances of your email campaigns 
being successful.  

Email Address and Branding 

Another great feature of having your own branded 
professional email address is using it for customer 
support or as a point of contact for interested par-
ties. We suggest you insert your email address eve-
rywhere you can. This includes online stores, social 
media accounts, and anywhere else. It’s an excel-
lent tool for brand reinforcement and only solidifies 
your brand’s credibility. 
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Email Marketing 

  

This E-Book introduces the idea of email marketing and how it can effectively boost your income with 
minimal effort. It offers an overview of the critical components of building an email campaign and 
where you should focus your effort.  

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more. 

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.changeonline.com/member-lobby

